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Long form Bio:  
More than you want to know about Director/Producer Joan Kron 

1928  January: Joan was born in Forest Hills, New York, to Bernard Feldman, a wholesale paper and 
fiberboard merchant, and his wife Rose, who, until her marriage, was the private secretary of 
“Madame Frances,” Frances Spingold, dressmaker to the stars. (Rose’s beaded wedding dress 
by Madame Frances would became Joan’s favorite childhood dress-up costume—and probably 
explains her early obsession with fashion.) 

1938  October 30:  Joan’s first scoop. She gave a report to her 4th grade class, after hearing the CBS-
radio broadcast of Orson Wells’ “War of the Worlds” on The Mercury Theatre on the Air. 

1938  Joan’s first byline. Deeply affected by The Wizard of Oz and the New York World’s Fair, which was 
opening in April 1939, just two stops away on the Long Island Railway, Joan wrote a sci-fi story 
about a trip to Mars for her school newspaper. The editor wanted to make cuts. Joan refused, and 
in her first act of editorial independence, she took the story to The Forest Hills-Kew Gardens Post. 
Its editor was impressed enough to publish  “World’s Fair 2088” in the November 23, 1938  issue.  

1940  After moving with her family to Great Neck, Long island, Joan could be found after school in a per-
gola in a neighborhood park, directing and starring in her first production-- Romeo and Juliet –for 
an audience of two friends. She studied tap dancing at Manhattan’s  Ned Wayburn School (Way-
burn had been the chief choreographer of the Ziegfeld Follies.)  She can still do the time step. 

1941-44  When the family moved to Manhattan, Joan enrolled in her sophomore year of high school in The 
Fieldston School in Riverdale, NY, where her art teacher and mentor was Victor D’Amico, the head 
of education at the Museum of Modern Art.  Precocious, Joan graduated in 1944 from Fieldston at 
age 16, hoping to be a theatrical costume designer. Her college advisor talked her out of applying 
to Bennington College. As Joan recalls, no one expected much from her academically. 

1944-45   Joan spent her freshman year of college in Pittsburgh at the Carnegie Institute of Technology (now 
Carnegie Mellon) in a Liberal Arts program, regretting she wasn’t in the drama department. 

1945  Skipping three years of undergraduate study, she was accepted, without a BA, in the three-year 
Masters-degree program in costume design at the Yale School of Drama.   

1946     To her parents horror, Joan spent the summer in blue jeans living in Greenwich Village and work-
ing at the Cherry Lane Theater as chief costume designer with The Spur, a theater group modeled 
on The Group Theater and headed by Yale classmates, Carmen Capalbo and Leo Lieberman.  
She designed costumes for Sean O’Casey’s Juno and the Paycock and Sir James Barrie’s Dear 
Brutus and worked at night as an usher, guaranteeing that, for the rest of her life, she could find a 
seat in any theater without assistance.   

1948     In May, she graduated from Yale (at age 20, the youngest woman in her class).  Like many Ameri-
can college students that summer, she travelled to post-war Europe, crossing the Atlantic on a 
former troop shop, the SS Marine Jumper. She was enrolled in a summer program in Applied De-
sign at the Palais de Fontainebleau, 43 miles south of Paris. At the end of the summer program, 
Joan stayed abroad and travelled for several months until her parents demanded she return.  Back 
in the US, she took courses at The Art Students League, Parsons and Traphagen School of De-
sign, freelanced on Seventh Avenue as a sketcher for fashion designer Tina Leser, before there 
were copying machines (and was fired for not making the sketches identical enough to Leser’s). 
Next, she worked as the assistant to Helene Pons, the costumer, making the wardrobe for Cole 
Porter’s Broadway musical, Kiss Me Kate; and designed costumes Off-Broadway.  The Lemonade 
Opera Company paid her $100 to single-handedly  make the patterns, cut, and sew all the 16th 
century costumes for the company’s production of the Elizabethan comedy, Endymion, the Man in 
the Moon. Meanwhile, Joan studied for and passed the two-day exam required for membership in 
the United Scenic Artists Union, Local 829—a prerequisite for designing for Broadway.  

https://en.wikipedia.org/wiki/The_Mercury_Theatre_on_the_Air


1949-1950  When NBC-TV’s  head costume designer, Rose Bogdanoff, heard  from Yalies at NBC that Joan 
was working 18-hour days for the Lemonade Opera,  she hired Joan as a staff designer.  Joan’s 
family did not even own a TV set.  At NBC, Joan worked on everything from The Howdy Doody 
Show ( in charge of the original Clarabell, played by Bob Keeshan), to various Playhouse shows, 
and The Texaco Star Theater-- making breakaway suits for Milton Berle.  Using her Seventh Av-
enue connections, Joan made the first deals in TV to borrow clothes from fashion designers (not 
Tina Leser) in return for screen credit. The deal she made with designer Ceil Chapman endured for 
years after Joan left NBC.  

1950  A time for choices. Engaged to marry Sam Kron, a general surgeon from Philadelphia she had met 
at Grossinger’s, the Catskill resort (this is getting to sound like Marjorie Morningstar), she was of-
fered her dream job---assistant in New York to Miles White, chief costume designer for the Ringling 
Bros. Barnum & Bailey Circus. But Philadelphia in those days was a two-and-a-half-hour train ride 
to New York. With great regret, she turned down the job. Newly wed in Philadelphia, she ran her 
husband’s surgical practice, designed costumes for modern dance companies and worked at 
Brooks Costume Co.  cutting patterns and designing for the Mummer’s parade (she was fired 
again, this time for refusing to put glitter on her sketches); worked in a modern furniture store sell-
ing shocking furniture designed by Charles and Ray Eames, and established her own interior de-
sign practice.  

1952  Her daughter Leslie was born. By now Joan’s taste in home decor  was being  featured in local 
newspapers.  

1955  Her son Daniel is born. The Krons moved to a  White Elephant—a 100-year-old town house, requir-
ing ingenuity to furnish. Joan painted a 15-foot long Jackson Pollack-esque drip painting for the 
long entrance hall. She joined the board of The Print Club and created her first limited edition 
product—Print Club tea, to raise funds. She was becoming a regular in the local style pages. She 
and her husband started a city magazine,  The Philadelphia Story.  It lasted four issues, but Joan 
learned a lot about the business side of publishing. 

1959  Because of Joan’s theater and art background, one of her interior-design clients, a local TV pro-
ducer, invited Joan to help found the Arts Council of Philadelphia’s YM/YWHA (now The Gershman 
Y). Joan worked actively on many committees, especially the art committee in a time when the art 
world was in revolution. Joan became a master of the art of  persuasion, getting local artists and 
printers to design and print posters in exchange for Arts Council tickets. Most of her event posters 
were included in a travelling show sponsored by The Library of Congress.  

1962  With her friend Audrey Sabol, Joan became a leading troublemaker, mounting at the Y the first 
East Coast exhibit of Pop Art in the US, while running, with Audrey, an impertinent business-- The 
Beautiful Bag Company. They created and marketed limited-edition multiples by the artists Roy 
Lichtenstein (china); Robert Indiana (an 18K gold Love ring and an EAT brooch in blinking lights );  
and Marisol (a self-portrait ring).  These multiples are now in the collections of major museums.  
Soon stories about Joan and Audrey started appearing locally and  nationally in The New York 
Times, the New York Herald-Tribune, and Womens Wear Daily.  

1966  By now, Joan was overall chair of the Y Arts Council and the guiding force behind a series of con-
troversial and news-breaking events, including the “Museum of Merchandise” (MoM), co-produced 
with  Audrey Sabol. Artist Christo—then relatively unknown-- designed the storefront.  At Joan’s 
invitation,  Andy Warhol created a  fragrance in a classic  glass Coca-Cola bottle sprayed silver.  
Joan took him to a private label perfumer, where Andy chose the color—yellow-- and the scent, 
lemony. She found the cap and made the label with Warhol’s choice of name:  “You’re In.”  After 
Joan appeared on Johnny Carson’s late night show with some of the objects from the show, in-
cluding  Andy’s perfume bottle, Coca Cola threatened legal action. Later in her reign, Joan took 
heat for the shocking two-night performance of Andy Warhol’s Velvet Underground, and a program 
of “underground” films. Joan was forced to apologize for bringing the program but no one asked 
for her resignation—after all, she was generating publicity for the Y  and she worked for free—as a 
volunteer.  (Her activities in the 60s are catalogued in “The Joan Kron Papers” in the Archives of 
American Art at the Smithsonian Institution.)  

 Joan’s interest in Pop Art and its perpetrators led to her home becoming a salon for artists, ar-
chitects, actors and musicians.   Her last project in Philadelphia with Audrey was an attempt to put 
art on billboards—the first, by Roy Lichtenstein.  As with many of their projects, it was denounced at 



the time and lauded 50 years later.  In 2015, the Lichtenstein billboard was reproduced, full size, 
for a Lichtenstein exhibition at Guild Hall in East Hampton, NY, and it now dominates the board-
room of the Roy Lichtenstein Foundation in New York City. 

1963-68 Meanwhile, Joan and her husband were deeply involved raising money for and volunteering with 
Project Hope, a U.S. medical-education program for Third-World countries. The organization’s 
hospital ship, the S.S. Hope, sailed every year to a different country, and doctors in all specialties 
volunteered for two-month rotations. Sam Kron volunteered in 1963 in Ecuador and in 1966 in Ni-
caragua, when Joan and the children came along and worked on the ship.  In June 1968, Joan and 
the kids again accompanied Dr. Kron, this time to Ceylon (now, Sri Lanka) for his rotation.  Joan 
was researching the crafts of Ceylon for the Smithsonian Institution. That July—tragedy struck.  
Leslie, 16, who had been working with other Hope offspring in a leper colony, contracted a devas-
tating sinus infection, and died four days later.     

1969 Joan was still reeling from Leslie’s death when three University of Pennsylvania grads recruited 
her to be the gossip columnist for a new underground newspaper. She told them she had never 
written anything but letters. One of the alums (Lee Eisenberg, who would go on to be the editor of 
Esquire) told her, “everyone can write.” And the rest is history. She wrote a story about attending a 
hash harvest in a wealthy Philly suburb. The young men lost their backer. She took the story to 
Philadelphia magazine--and was hired, writing about design, fashion and lifestyle. Still grieving, 
she set out to learn all she could about the new field of grief therapy. Her first article on the subject 
was Learning to Live with Death.  That same year, at her 25th Fieldston reunion, Joan ran into her 
high school sweetheart, John G. (Jerry) Marder, a v.p. at Grey Advertising, and her life turned up-
side down. 

1971 Within two years, both their marriages were over. Joan moved back to New York City, they married 
and Joan became stepmother to Jerry Marder’s three children. 

1973 Joan’s Philadelphia articles came to the attention of Clay Felker, editor of New York magazine, and 
she was hired.  At New York, she covered design and eventually edited special issues on food, 
fashion and travel, while writing groundbreaking articles on the hospice movement (Designing a 
Better Place to Die) and the right-to-die case, The Girl in the Coma.  

1975 Joan was promoted to senior editor at New York. 
1976 When Rupert Murdoch took over New York and Felker was ousted, Joan quit in support of Felker 

and was quickly hired by The New York Times as chief reporter in the new Home Section. 

1978 Joan quit the Times to finish a book she’d been working on for a year, co-authored with Suzanne 
Slesin:  High-Tech: The Industrial Style and Source Book for the Home (Potter). The book popular-
ized the obscure term high-tech, and, according to the Oxford English Dictionary, gave it new 
meaning. In one of the largest first-serial sales for a decorating book, Felker ran five installments in 
Esquire. 

1980 Recommended to Murray Gart, managing editor of The Washington Star, Joan wrote design fea-
tures and developed a Sunday magazine that Time, Inc., the paper’s owner, planned to syndicate 
nation-wide.  Instead, the company folded The Star.  

1983 Joan’s second book, Home-Psych: The Social Psychology of Home and Decoration (Potter), put 
decorating on the couch. 

1984-86 On Felker’s recommendation, Norman Pearlstine, managing editor of The Wall Street Journal, 
hired Joan to create the paper’s first fashion beat. 

1986-1990 Joan become editor-in-chief of Avenue,  a controlled-circulation magazine for the most affluent 
Manhattan zip codes.  Her last-page “Nouvelle Manners” column, written under the pseudonym, 
Ms. Faux Pas, was the talk of the town because of its easy-to-satirize cast of characters, including 
Donald Trumpet,  “the self-effacing builder.” 

1989 Joan started the publishing imprint, Parvenu Press, to self-publish a collection of these columns: 
Ms. Faux Pas: A Non-Guide to Glitterati Manners. After a rave review in The New York Times, Ms. 
Faux Pas became insufferable, and was even more so, when the book was optioned for a Holly-
wood film.  But, like most Hollywood options, nothing has come of it.  

1990       A former colleague recommended Joan to Linda Wells, editor in chief of Condé Nast’s start-up, 
Allure. Joan’s article on appearance-discrimination in hiring ran in the premiere issue—March 



1991.   Soon Joan joined Allure as contributing editor at large, covering the psychology of beauty.  
In 1992, learning that Linda had assigned a young reporter to write about face-lifts, Joan volun-
teered, saying she was more qualified because of her age--64.  Wells told her to try it.  Joan wrote 
Shopping for a New Face  and –not part of the assignment--signed up for a face-lift. (Allure did not 
pay for it.)  It was Joan’s first, but not her last.  It also led Joan to ask to cover plastic surgery—ar-
guing, it was the only subject in style that was not being covered anywhere journalistically.  She 
wanted to change that. Her column, “Scalpel News,” a first for a consumer magazine, regularly 
broke news.  Her features covered everything from celebrity patients and doctors to  $60,000 
facelifts and the development of Botox.  Joan didn’t shy away from the darker side, writing “What 
Can Go Wrong,”  “Death by Face-Lift,” and  “Appointment With Death,” about a patient who 
murdered her surgeon. In her 25 years at Allure, Joan won more than a dozen journalism awards 
from plastic surgery and dermatology societies as well as the moniker, “First Lady of Plastic 
Surgery Journalism.”  

1998 Her fourth book, Lift: Wanting, Fearing, and Having a Face-Lift, was published by Viking, and in 
2000 republished in paperback by Penguin. 

2000 Friends thought Joan was loco when she and her husband and his brother decided to build Belle-
Air Farms, a bison ranch in NE Pennsylvania. At its peak, they had a herd of 100 bison and two 
1200-pound breeding bulls.  Joan was style director, while the guys—grumbling that she got all the 
publicity—shoveled the turds. Two years after her husband’s death in 2005, Joan and her brother-
in-law closed the ranch.   

2011 Joan began having ideas for documentary films about plastic surgery—especially one idea involv-
ing numerous film clips. She asked to audit a lecture on archival research in Mara Chermayeff’s 
masters-degree course in social-documentary filmmaking at the School of Visual Arts NYC, and 
was invited back, week after week. By the end of the semester, Joan had  picked up many pearls 
from well-known documentarians.   

2012 In a conversation with her cousin Bill Scheft, one of David Letterman’s long-time writers, and his 
wife Adrianne Tolsch, a standup comic, Kron mentioned that comedians were the only celebrities 
who were honest about having plastic surgery. Scheft, said, “Well, that’s your film.”  Later that 
day, Joan tapped out the title on her computer: Take My Nose…Please! and decided to use it.  
Joan slowly began assembling a team and started shooting at night and on weekends. She took a 
course in film editing,  and declared it,  ”the new needlepoint. 

 2016 Due to major changes at Allure, Joan’s farewell story appeared in Allure’s March issue, exactly 25 
years after her first, freeing her to work full time on her film. 

2016 In September, the film was locked and Joan began entering Take My Nose…Please! in festivals. 
Weeks before acceptances were due, there was validation. The film was a selection of two in-
ternational festivals—Miami and San Luis Obispo—and more are expected. Stay tuned. 

     #                 #               # 
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